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Since 2008 Naspers has reported annually to stakeholders on its  

non-financial performance.

Scope of this report and  
assurance

This is our third integrated annual report – 

combining financial and non-financial information 

for a fuller understanding of our group 

performance for the financial year from  

1 April 2012 to 31 March 2013.

The report was prepared using the guidelines 

of the Global Reporting Initiative (GRI G3) and 

recommendations of the latest King Report on 

Corporate Governance in South Africa (known 

as King III).

This integrated annual report includes the 

financial performance of the Naspers group and 

its subsidiaries, joint ventures and associates. The 

scope of reporting on non-financial performance 

covers the holding company, internet operations in 

Latin America (Buscapé) and Central and Eastern 

Europe (Allegro), pay-television businesses in South 

Africa and Nigeria (MultiChoice) and print media 

operations in South Africa (Media24). Together 

these account for 82% of consolidated revenue. 

Our South African operations publish  

separate integrated annual reports on  

www.media24.com and 

 www.multichoice.co.za.

We continue to develop group reporting 

standards to make our disclosure increasingly 

meaningful and measurable for stakeholders. 

Our report excludes financial and non-financial 

targets or forward-looking statements other than 

explained below.

The financial information extracted from 

the audited Naspers Limited consolidated 

annual financial statements for the year ended 

31 March 2013 has been correctly quoted in 

this integrated annual report. Refer to page 124 

for PricewaterhouseCoopers Inc.’s (PwC) report. 

The South African broad-based black economic 

empowerment (BBBEE) information was verified 

by Empowerlogic (MultiChoice) and AQRate 

(Media24).

Note: Forward-looking statements 
This report may contain forward-looking statements as defined in the United States Private Securities Litigation Reform 
Act of 1995. Words such as ”believe”, ”anticipate”, ”intend”, ”seek”, ”will”, ”plan”, ”could”, ”may”, ”endeavour” and 
similar expressions are intended to identify such forward-looking statements, but are not the exclusive means of identifying 
such statements. While these forward-looking statements represent our judgements and future expectations, a number 
of risks, uncertainties and other important factors could cause actual developments and results to differ materially from 
our expectations. These include factors that could adversely affect our businesses and financial performance. We are not 
under any obligation to (and expressly disclaim any such obligation to) update or alter our forward-looking statements, 
as a result of new information, future events or otherwise. Investors are cautioned not to place undue reliance on any 
forward-looking statements in this report. 
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The audit committee and the board reviewed the integrated annual report and the board approved the 

report. The financial statements were prepared in accordance with International Financial Reporting 

Standards (IFRS) and the South African Companies Act No 71 of 2008, while the integrated annual report 

was prepared in accordance with the guidelines of the Global Reporting Initiative (GRI).

The integrated annual report and financial statements fairly reflect, in our opinion, the true financial 

position of the group at 31 March 2013 and its operations during this period as described in the report.

On behalf of the board

Ton Vosloo

Chair

Cape Town

21 June 2013

The audit committee and the board reviewed the integrated annual report and the board approved the 

report. The financial statements were prepared in accordance with International Financial Reporting 

Standards (IFRS) and the South African Companies Act No 71 of 2008, while the integrated annual report 

was prepared in accordance with the guidelines of the Global Reporting Initiative (GRI).

The integrated annual report and financial statements fairly reflect, in our opinion, the true financial 

position of the group at 31 March 2013 and its operations during this period as described in the report.

On behalf of the board

Ton Vosloo

Chair

Cape Town

21 June 2013

Statement of the board of directors 
on the integrated annual report
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financial performance

Highlights of the year in review

*Including associates on a proportionate basis. *Including associates on a proportionate basis.
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R’m 2009 2010 2011 2012 2013

Income statement items, including  

associates on a proportional basis

Revenue 34 505 37 251 45 103 56 522 76 776

Trading profit 7 173 8 537 10 546 11 762 14 465

Excluding associates

Trading profit 4 940 5 447 6 098 5 669 5 729

Free cash flow 2 432 4 129 3 991 3 619 3 473

Statement of financial position

Total assets 54 560 57 468 69 855 81 278 103 536

Total equity 35 217 35 634 42 942 49 576 55 853

Total liabilities 19 343 21 834 26 913 31 702 47 683

Other information

Development spend 1 144 1 240 1 535 2 823 4 267

Core headline earnings per share (cents) 1 179 1 426 1 612 1 850 2 216

Dividend per N ordinary share (cents) 

(proposed) 207 235 270 335 385

Weighted average number of N ordinary 

shares (’000) 371 004 372 951 374 501 375 653 385 064

five-year review
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non-financial performance

�6,7m households in 48 countries 

across the African continent enjoy our pay-television channels packed with 

premium sport and entertainment. SuperSport broadcasts 24 sport 
channels throughout Africa, featuring around  

12 000 live events per year.

�Some 1,2bn internet users worldwide use 

our platforms to trade, be entertained or to connect with friends and family.

Media24 publishes around 60 magazines 
and 90 newspaper titles in Africa, including the 

continent’s most widely read daily newspaper, Daily Sun. 12m people read 

our magazines monthly and our newspapers each week.

USERS AND  
SERVICES

197 bursaries awarded to Media24 employees 

for part-time studies.

138 453 hours of training conducted across  

the Media24 group.

MultiChoice offered 643 learnerships across production, 

broadcast engineering and customer care.

117 internships were offered at M-Net, 

SuperSport and MultiChoice.

Some R1,4m was made available for MultiChoice bursaries,

R900 000 of which was specifically designated 
for women. 

Allegro ranks fourth among 

the Top 100 Ideal Employees to work for according to the 

Universum Students Survey of engineers.

OUR PEOPLE
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MultiChoice’s green 
initiatives are progressively 
covering energy efficiency, waste management, 

products and community outreach.

Paarl Media is a leader in the 
local industry in reducing the 
impact of print-production processes on 

natural resources and implementing practices to eliminate emissions.

��Allegro’s e-Business Without Barriers initiative 

empowered over 200 
disabled people this year, by training 

them in ecommerce, allowing them to apply for jobs they would have 

otherwise been excluded from.

Media24’s multi-million rand 
project is boosting 24 selected non-profit organisations 

and small businesses by providing advertising space and editorial coverage

Some 100 000  shareholders 

are now able to trade their Phuthuma Nathi shares.

SOCIO-ECONOMIC  
DEVELOPMENT

ENVIRONMENT
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Our business

Introduction 

The company has its primary listing on the 

Johannesburg Stock Exchange (JSE) in 

South Africa, where it has been a constituent 

of the Top 20 index for some years. It also 

has a Level I American Depository Receipt 

programme (ADR programme) listing on the 

London Stock Exchange (LSE) and trades in 

the USA on an over-the-counter (OTC) basis. 

International investors, which currently account for 

about 50% of our shareholder base, are therefore able to buy and sell 

Naspers securities either through the appropriate OTC market, or on 

the LSE or JSE (details on page 138). 

Naspers is a leading broad-based multinational 

group, with principal operations in ecommerce, 

other internet services, pay television and related 

technologies, as well as print media. We operate 

predominantly in emerging markets with growth potential. 

These include Africa, China, Latin America, Central and Eastern 

Europe, Russia, India, South-east Asia and  

the Middle East. Most of our businesses are market leaders in  

their sectors. 
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ENRICHING LIVES

AFRICA

  Global platform operator
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Pay television
Ecommerce

ClassifiedsDTH DTT Etail

Internet
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Group at a glance

  Global platform operator

Print
Listed

Payments
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Overview of segments
Internet 

Our internet assets are spread across Eastern and 

Central Europe, China, Russia, Latin America, India, 

South-east Asia, Africa and the Middle East. These 

platforms and communities offer ecommerce 

services, communication, social networks, 

entertainment and mobile value-added services. 

Historically, we reported on our internet activities 

by region. Given the growth of the portfolio, we 

believe reporting by activity now presents a more 

useful view of our group. 

Accordingly, these activities are now segmented 

within our internet operations as:

n  Integrated listed internet platforms –  

Tencent and Mail.ru.

n  Ecommerce platforms – classifieds, etailing and 

payments.

n Others.

Over the last three years we have sharpened 

our focus within ecommerce. During this time we 

expanded our footprint organically and through 

acquisitions. We believe online shopping is a major 

global consumer need and anticipate that the 

proliferation of affordable tablets and smartphones 

will drive the uptake of this service. We continue 

to focus our efforts on expanding across the value 

chain, increasing the number of products and 

services we offer to our customers and embracing 

the benefits of mobile internet to increase scale 

and reach.

A brief description of each ecommerce category 

is provided below: 

Etailing: We are building business-to-consumer 

(B2C) enterprises that enable consumers to 

purchase goods and services through online and 

mobile platforms. The business model typically 

requires scale for success. 
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In some markets we purchase and hold 

inventory for sale in our own warehouses and 

fulfilment centres and take responsibility for the 

delivery of items to the end consumer. Delivery 

could be via owned or contracted third-party 

distribution systems. Tight working capital 

management and good merchandising is key 

to driving satisfactory returns on cash invested. 

Revenues from etail platforms are derived from 

the sale of products and goods held in inventory 

as well as on consignment.

In other markets we facilitate third-party 

business-to-consumer (B2C) and consumer-to-

consumer (C2C) transactions through proprietary 

platforms. We offer sales management tools 

and traffic generation, but do not in these cases 

purchase or hold inventory directly. Revenues 

from these marketplace services are derived from 

commission charged on successful transactions, as 

well as listing and promotional fees.

We also offer online price-comparison services 

to enable consumers to obtain information, 

availability and pricing on products offered by 

multiple vendors. We receive a fee from vendors 

for leads generated and/or purchase transactions 

completed. 

Classifieds: We operate online classifieds 

platforms which list items for sale or wanted 

for purchase. We create local, online exchanges 

between buyers and sellers, offering value for all. 

Our revenues from classifieds include listing and 

promotional fees.

Given the local nature of this service, we 

typically build regional teams to drive brand 

awareness, product development and customer 

interaction. We focus on liquidity through 

increased penetration and engagement. The 

business model requires significant upfront 

investment over time to build market leadership. 

Generating returns from our investments by 

monetising these sites is still some way off.

                      



Group Performance

14 Naspers integrated annual report 2013

Governance Financial Information

Payments: Under the PayU brand, we offer 

solutions that enable safe and easy payment 

for goods and services purchased online. These 

payment solutions are available to consumers  

on our own ecommerce platforms as well as on 

third-party operated ecommerce platforms. 

Classifieds Etail Payments

Ecommerce

Ecommerce sector by category

Overview of segments (continued)
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Pay television 

We operate pay-television subscriber platforms 

in South Africa and sub-Saharan Africa. Naspers 

also develops underlying content protection and 

access-management technologies for internet, 

pay-television and mobile platforms. Main 

operations include:

MultiChoice: Leading provider of pay-television 

services, including mobile, under the DStv 

umbrella, serves 6,7m households in 48 African 

countries.

M-Net: General channel provider, sourcing 

content from international content owners and 

commissioning local production.

SuperSport: Premier funder and broadcaster of 

sporting content in 48 countries in Africa.

MWEB: A leading internet service provider in 

South Africa.

Irdeto: Global provider of content security, 

management and delivery for pay-media 

companies.

Print media 

Print media consists of magazines, newspapers, 

printing, distribution and book-publishing 

businesses in South Africa and some print media 

investments in Brazil and China. Main operations 

include:

Media24: Leading publisher of newspapers, 

magazines and books in Africa. Its activities 

include traditional and digital publishing, printing 

and distribution. Media24 publishes some 

60 magazine titles and 90 newspaper titles. The 

company is evolving into an innovative 

multiplatform econtent and services provider.

24.com: Leading internet publisher in Africa. 

Paarl Media: Leading print and related-services 

provider, focused on educational and retail 

markets in South Africa and further north.

Book publishing: Market leaders in some sectors 

include Via Afrika Publishers, Jonathan Ball 

Publishers and NB Publishers.

Abril: Leading magazine publisher in Brazil.

Beijing Media Corporation: Operates a Beijing 

newspaper, the Beijing Youth Daily.
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Our global footprint

AFRICA

Praia

Windhoek

Ouagadougou

Lusaka

Cape Town

Johannesburg

Jamestown

Cotonou

Luanda

N’Djamena
Dakar

Nouakchott

Bamako

Accra

Kumasi

Lome
Abidjan

Lagos
Yaoundé

Malabo
Libreville

Kinshasa
Brazzaville

Sao Tome

Niamey

Monrovia

Bissau
Conakry
Freetown

Kitwe

Gaborone
Maseru

Bata

Abudja

Douala

Ibadan

Port 
Harcourt

Jos

Pointe Noire

Swakopmund

Enugu

Kano
Kaduna

NORTH AMERICA

Miami

San Francisco

San Carlos
Carlsbad

Seattle

Mankato Ottawa

New York
Vienna

SOUTH AMERICA

Sao Paulo
Rio De Janeiro

Bogota

Córdoba

EUROPE
Bologna

Copenhagen

Zlin

Zug

Warsaw
Wroclaw

Oslo

Poznan

Vienna

Rotterdam
Eindhoven

London
Essen

Paris

Rome

Hoofddorp

Internet

Pay television

Print

Technology

We provide services in more than 130 countries.

Lima

Mexico City

Campina

Caracas

Marília

Santiago

Belo Horizonte
Uberaba

Curitiba

Joinville

Buenos Aires

Madrid

GiussagoValbonne
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Nairobi

Lusaka

Johannesburg

Durban

Mahe

Antananarivo

N’Djamena

Kinshasa
Brazzaville

Mbabane

Asmara
Khartoum

Addis Ababa

Kitwe

Mombasa
Kigali

Bujumbura

Lilongwe

Dar Es Salaam

Lumbumbashi
Moroni

Harare
Mutare

Bulawayo

Gaborone

Djibouti

Maseru Maputo
Port Louis

Beira

Zanzibar

Blantyre

Arusha

Kampala

Nampula

Trianon

Bangui Juba

ASIA

Changhsa

Bangalore

New Delhi

Zhengzhou

Tokyo

Changchun
Shenyang

Taiyuan

Guiyang

Chongqing

Beijing

Chengdu

Ürümqi

Lanzhou

Xi’an

Hangzhou

Tianjin
Shijiazhuang

Hefei

Wuhan

Kunming

Nanning

Nanjing

Fuzhou
Nanchang

Shanghai

Jinan

Harbin

Hong Kong
GuangzhouDubai

Singapore

Bangkok

Seoul

Shenzhen

Tallinn
Novosibirsk

Ekatarinaburg

Athens

Zlin

Nizhniy Novgorod

Warsaw
Wroclaw

Poznan

Vienna

Moscow

Kiev

Nicosia

Thessaloniki

AUSTRALIA

Sydney

Istanbul

Mumbai

Manila

Kuala Lumpur

Jakarta
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Overview 

This integrated annual report to 

stakeholders was prepared using  

the recommendations of King III, 

Global Reporting Initiative (GRI) 

guidelines and global best practice, 

where appropriate. Our aim is to 

provide a balanced view of our 

performance for the year to  

31 March 2013 and to continually  

improve our disclosure. 

Chair’s report

Readers will notice that in relation to our internet 

businesses, we move from regional reporting to 

reporting by functional activity. Our portfolio has 

grown. The nature of our business is global and, in 

many cases, borderless. The services that drive our 

internet and pay-television activities can be replicated 

in different geographies once the underlying 

technology is in place. In addition, the synergies 

unfolding between our internet subsidiaries are best 

illustrated by concentrating on activity as opposed to 

region. We trust you will find this shift informative 

and, as always, we welcome your feedback 

(InvestorRelations@naspers.com).

Ton Vosloo: Chair
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The group continued to expand its businesses 

during the review period, with an increasing focus 

on ecommerce, to post growth in consolidated 

revenues of 27%. 

Core headline earnings per share grew 20%. 

The slower pace of earnings growth is due to 

more emphasis on developing our businesses 

organically. 

During a somewhat bumpy period, Naspers has 

grown managed revenues, including our share of 

associates’ results, at a compound annual rate of 

some 25% over the past five years. The figure for 

managed trading profits is 22%. 

The internet segment is our area of fastest 

growth. This segment’s managed revenues, which 

includes our portion of Tencent and Mail.ru, 

surpassed pay television’s for the first time during 

Revenue R’bn
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201320122011201020092008

76,8

56,5
45,1

37,334,5
25,3

this financial year. Margins in pay television 

were reasonably stable despite the increased 

development spend and wobbly rand. Our print 

media businesses had a tough year. 

Looking ahead, we remain committed to 

building our businesses across emerging markets. 
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Chair’s report (continued)

Governance 

Given the multinational nature of the group, 

we are exposed to different risks in various 

jurisdictions as detailed in the risk management 

section. Governance and sustainability are 

therefore essential measures for our stakeholders. 

The board conducts the group’s business 

with integrity, applying appropriate corporate 

governance policies and principles. 

As several Naspers subsidiaries are governed 

by independent boards of directors, these apply 

suitable governance practices and their relevant 

committees also comply with requirements. 

A disciplined reporting structure ensures the 

holding company board is informed of subsidiary 

activities. Detailed strategies and business 

plans, covering the financial and non-financial 

elements of operations, are regularly reviewed 

and management remuneration is based on 

performance against specified internal targets 

(financial and operational) linked to strategic 

objectives. 

Naspers continues to evaluate areas where 

governance at corporate and subsidiary level can 

be improved. The extent of applying King III in 

the governance frameworks of Naspers, MIH, 

MultiChoice and Media24 is outlined on  

page 92.

Environment in which we operate 

Globally, economic growth remained variable over 

the past year. We played the field as we found it.
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An important technology trend for our 

group is the growth of mobile devices. Globally, 

smartphone penetration increased 42% in the 

past year; over 1bn smartphones now account for 

20% of all mobile devices worldwide, supporting 

the view that internet use is shifting steadily 

from PC to mobile and tablets. In some of our 

businesses, as much as a third of total traffic now 

stems from mobile applications. 

The broader regulatory environment continues 

to evolve. In Africa countries are increasing 

broadcasting regulation and new competition 

legislation is being introduced. Elsewhere in the 

world, internet regulation is also increasing. 

Naspers has various licences to provide services. 

As noted in the prior report, these licences are 

subject to conditions that may change over time. 

Equally, our newspaper and magazine businesses 

are subject to some regulatory risks. Naspers’s 

two main South African units, MultiChoice 

and Media24, are complying with unique black 

economic empowerment requirements. 

Managing sustainability 

The Naspers board determines strategy and 

is ultimately responsible for overseeing our 

group’s performance. Management teams 

across our businesses implement these 

strategies, guided by the group’s code of 

ethics and business conduct. 

Our core competencies and values guide 

our sustainable development framework, 

which is underpinned by an understanding 

of the concerns of material stakeholders. 

These tie into our risk management processes, 

which integrate financial and non-financial risk 

identification, management and monitoring for 

the most significant subsidiaries. 

The board is also responsible for the integrity of 

integrated reporting. It tasked the audit and risk 

committees to oversee sustainability issues in the 

integrated annual report and assists the board in 

its review by ensuring information is reliable and 

comparable to financial results.
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Chair’s report (continued)

In line with our sustainable development policy, 

the group contributes to local communities in 

which it operates. It also strives to minimise its 

impact on the environment. Some of our more 

significant initiatives focus on education, skills 

development, entrepreneurial spirit, community 

outreach and environmental sustainability. 

Most initiatives are implemented in partnership 

with government, communities or other local 

organisations. 

By using our expertise we are addressing 

challenges such as education, skills development 

and environmental sustainability. Our aim is to 

improve the living conditions of our employees, their 

families and the communities in which we operate, 

ultimately balancing profit, people and planet.

In 2012 we launched www.naspers.org,  

an integrated sustainability platform that 

illuminates Naspers’s core value of being useful 

to the communities we serve. The site captures 

our combined social awareness and focuses on 

projects that address social and environmental 

issues. In time, naspers.org will demonstrate 

the nature and quality of our group’s impact on 

society and on the planet. 

Dividend 

The board recommends that the annual gross 

dividend be increased 15% to 385 cents  

(previously 335 cents) per listed N ordinary share, 

and 77 cents (previously 67 cents) per unlisted 

A ordinary share. If approved by shareholders 

at the annual general meeting on 30 August 

2013, dividends will be payable to shareholders 

recorded in the books on Friday 20 September 

2013 and paid on Monday 23 September 

2013. The last date to trade cum dividend will 

be on Friday 13 September 2013. (The shares 

will therefore trade ex dividend from Monday 

16 September 2013.) Share certificates may not be 

dematerialised or rematerialised between Monday 

16 September 2013 and Friday 20 September 

2013, both dates inclusive.

The dividend will be declared from income 

reserves. There are no STC credits available for 

utilisation as part of this declaration. The dividend 
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will therefore be subject to the dividend tax rate 

of 15%, which will result in a net dividend of 

327,25 cents per listed N ordinary share and 

65,45 cents per unlisted A ordinary share to those 

shareholders not exempt from paying dividend tax. 

Dividend tax will amount to 57,75 cents per listed 

N ordinary share and 11,55 cents per unlisted A 

ordinary share. The issued ordinary share capital as 

at 21 June 2013 was 415 540 259 N ordinary shares 

and 712 131 A ordinary shares. (The company’s 

income tax reference number is 9550138714.)

Directors

In terms of the company’s memorandum of 

incorporation, one-third of non-executive  

directors retire annually and reappointment  

is not automatic. Messrs Lourens Jonker,  

Fred Phaswana and Ben van der Ross,  

Adv Francine-Ann du Plessis and I retire by 

rotation at the annual general meeting, but we 

are eligible and offer ourselves for re-election. 

Shareholders will be asked to consider the 

re-election of the abovementioned directors at 

the annual general meeting, notice of which is 

contained in this report. 

It was with great sadness that we suffered the 

passing of Prof Jakes Gerwel on 28 November 

2012. Jakes served on the board of Naspers from 

July 1999, was chair of Media24 since 2007 

and also chaired Welkom Yizani, Media24’s 

empowerment partner. He made an invaluable 

contribution to the business and will be sorely 

missed.

Members of the audit committee are Messrs 

Boetie van Zyl and Ben van der Ross, as well 

as Adv Francine-Ann du Plessis. The board 

recommends that shareholders reappoint them 

as audit committee members (subject to the 

re-election of Adv Francine-Ann du Plessis and 

Mr Ben van der Ross to the board). In compliance 

with the Companies Act, shareholders will be 

asked to consider their re-election at the annual 

general meeting. Prof Rachel Jafta resigned as a 

member of the audit committee on 22 February 

2013. The abridged curricula vitae of all directors 

appear on pages 98 to 101.

I thank my fellow board members for their 

continued guidance and support in another 

successful year. We also appreciate the 

commitment of our management teams and 

employees around the world.

Ton Vosloo

Chair

21 June 2013
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Overview 

The group’s results for the year reflect 

the benefits of a diverse portfolio, global 

presence and spread of risk.

Sustainable development

Essentially, our group provides the means to transact, 

communicate and be entertained. 

Our sustainability as a group rests on our ability 

to entertain, inform and connect people, support 

ecommerce, distribute media products and sell 

advertising. We like to manage paying subscribers and we 

develop solutions that meet people’s needs in the areas 

of trading, entertainment, media and communication. 

Understanding how to identify consumer 

needs, develop solutions, collect fees, sell 

adverts and serve customers remains 

central to our growth and sustainability. 

Our products and services improve 

people’s lives in very practical ways.

Although the board is responsible 

for ensuring that sustainable 

development is integrated into 

business strategy, this policy is 

implemented by management. 

Oversight rests with the group 

audit and risk committees. 

Operationally, sustainable development is 

incorporated into our risk management processes. 

Chief executive’s report

Koos Bekker: Chief executive
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Performance in context

The group posted a solid performance over the 

past year. Investors are reminded that our strategy 

is to maximise the potential of existing businesses, 

whilst investing deeper to grow new businesses 

for the long term. We are mindful that this 

strategy will reduce both earnings and cash flows 

in the short term. 

Against this background, it is pleasing that 

we generated consolidated revenue growth of 

27% – now some R50bn. The main contribution 

to this growth came from the internet segment, 

which experienced robust revenue growth across 

all major platforms. Note that not all internet units 

are profitable as yet.

Despite the step-up in development spend, core 

headline earnings per N ordinary share grew by 

20% to R22,16. However, the major part of this 

growth came from currency translation effects, as 

the rand exchange rate weakened over the period. 

A milestone was reached this year when 

managed revenues from our internet units, which 

include our share in associates, exceeded that of 

pay television. The pay-television business put in a 

positive performance with the net subscriber base 

growing by 1,1m households in the year.
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There is a significant shift in user activity 

from the personal computer to mobile devices 

such as smartphones and tablets. This trend 

simultaneously disrupts existing business  

models and creates new opportunities. The  

group is moving rapidly to embrace this trend.

Chief executive’s report (continued)

Internet: Over the past eight years and right 

through the global recession, our fastest-growing 

segment has added managed revenues at 54% 

per annum. This came mainly from Allegro, 

Tencent and Mail.ru. 

Over the past year we expanded our etailing 

operations through a combination of organic and 

acquisitive growth. We also strengthened our 

online classifieds portfolio.
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Pay television: Subscriber growth in the past 

year exceeded 1m households (including the 

entry-level Easyview bouquet). The base now 

stands at 6,7m households across 48 African 

countries. 

Our pay-television business maintained 

solid growth in revenues and trading profits. 

We upgraded our broadcast infrastructure 

and expanded online services. GOtv, our new 

digital terrestrial television service, is gaining 

traction. Competitive pressures and regulatory 

scrutiny continued to intensify across the 

continent.

Print media: The performance of the print 

businesses in South Africa and Brazil were 

strained by the challenging economic climate. 

Advertising revenues were thin as advertisers 

either channelled their spend elsewhere, or 

simply cut their budgets.
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Chief executive’s report (continued)

Significant acquisitions

The group invested R5,3bn during the year on 

acquisitions in the ecommerce sector:

n  70% of eMag in Romania for R728m (US$82m) 

n  29,6% of Souq Group in the Middle East for 

R319m (US$37m) 

n  79% of Netretail for R1,8bn (US$215 m) 

n  10% of Flipkart in India for R858m (US$102m)

In March 2013 we combined our Slando.ru and 

OLX.ru assets with a R462m (US$50m) investment 

in exchange for a fully diluted 18,6% interest 

in Avito to create the leading general classifieds 

business in Russia.

Investor engagement 

Naspers wants to provide timely, transparent and 

relevant information. This helps the investing 

public to better understand the group’s business, 

governance, financial performance and prospects 

within the constraints of a highly competitive 

environment.

We disseminate information through a broad 

range of channels. Shareholders, investors and 

analysts all have access to our investor relations 

team and investor relations website.

We conduct roadshows locally and 

internationally and attended a number of equity 

and debt investor conferences. We value feedback 

from the investment community, and strive to 

continually improve our investor engagement.

Contact details for the investor relations office 

are on page 138. 

 

People

A tough industry requires rapid adaptation and 

securing people with specific (and often rare) 
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skills. Across the group, skills development is 

critical to retain our competitive edge. In a diverse, 

global group, management talent is important 

and succession plans for key management are 

in place. 

Attracting entrepreneurs is key to our group’s 

sustainability. We aim to attract and retain the 

best talent, specifically young engineers, which 

are critical in our internet operations. In addition, 

our remuneration mix of fixed salary, short-term 

bonuses based on specific objectives, as well as 

share-based incentive schemes for each business, 

focuses our people in each unit on building 

shareholder value for the long term (refer to 

pages 79 to 96 of the annual financial statements, 

which can be found on www.naspers.com, 

for further details on the share-based incentive 

schemes). 

Our people around the world display admirable 

resilience and innovation in achieving our goals. 

Their commitment, and the support and guidance 

of the Naspers board, as well as the boards of 

our subsidiaries and associates, underpin our 

sustainability. 

Preparing for growth 

Over the past year growth in revenue reflected 

the expansion of our group. While our strategy 

is continually refined, three legs are unchanged: 

organic growth of existing businesses, pursuing 

acquisitions that add value and developing new 

technologies. In the year ahead we will focus 

especially on growing our businesses organically. 

This will mute earnings in the short term as the 

cost of developing these businesses is expensed 

through the income statement. However, we 

believe this strategy is sound.

Our aim is to deliver value to our shareholders 

over the medium to longer term and to contribute 

to the communities in which we operate.

 

 

Koos Bekker

Chief executive

21 June 2013
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Risk management

Risk management is integral in the day-to-day operations of our 

businesses. As a multinational multimedia group with activities in over 

130 countries, the group is exposed to a wide range of risks that may 

have serious consequences. The diversified nature of the group spreads 

this exposure, although it does add complexity.

Risk philosophy
Naspers identifies and manages risk in line with 

international best corporate governance practice 

and applies the relevant rules and regulations.

The board is responsible for the governance 

of risk and is satisfied with the effectiveness of 

the risk management process. Risk management 

plans and processes are presented, discussed 

and approved at risk committee meetings. 

Registers of significant risks facing the group are 

discussed, along with management actions to 

control these risks within board-approved ranges 

of tolerance.

The diversified nature of the group helps 

spread risk, particularly in terms of global 

political and economic instability, market 

development, regulatory matters and currency 

fluctuations. Identifying risk and developing 

plans to manage risks are part of each unit’s 

business plan. These are annually assessed by 

the board. 

 

Risk policy
The group’s risk profile is based on a formal and 

planned approach to risk management. Risk 

identification, management and reporting are 

embedded in business activities and processes. 

The group risk policy applies to all operations 

where Naspers has more than 50% ownership 

and management control.

Using a board-approved top-down, bottom-up 

approach to risk management, areas of focus for 

the 2013 reporting year spanned:

n  Naspers corporate

n  MIH corporate

n  Media24 

n  MultiChoice South Africa 

n  MultiChoice Nigeria 

n  Buscapé, and

n  Allegro.

The risk policy applies to risks the group faces 

in executing its strategy, operations, reporting 

and compliance activities. The policy is reviewed 
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(1) COSO ERM: The Committee of the Sponsoring Organisations of the Treadway Commission Framework for  
Enterprise-wide Risk Management.

(2)  COBIT: Internationally accepted framework for IT governance.

annually. Some group companies have specific 

risk management functions and the Naspers risk 

committee is responsible for reviewing these.

Risk management support advises on, 

formulates, oversees and manages the risk 

management system and monitors the group’s 

risk profile, ensuring major risks are identified and 

reported at the appropriate level in the group. 

Risk framework
The Naspers enterprise-wide risk management 

(ERM) framework is designed to ensure significant 

risks and related incidents are identified, 

documented, managed, monitored and reported 

in a consistent and structured manner across 

the group. It is modelled on the COSO ERM1 

framework as well as the COBIT2 framework for 

information technology.

Material issues and how we manage 

these

Certain material risks are outside our control and 

other factors, besides those listed, may affect the 

overall performance of the business. Despite our 

structured approach to risk identification, some 

risks may currently be unknown and other risks, 

regarded as immaterial, may become material.  

An internal oversight forum monitors the system 

of internal control.
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Risk management (continued)

At present the following material group risks are evident among a wide range of potential exposures:

Material issue
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Most of our businesses are subject to extensive regulations.

Naspers operates in over 130 countries, each with a set of regulatory and compliance 

obligations that affect the group’s operations.

South Africa’s exchange control regulations require approval for transactions outside the 

common monetary area. If approvals are not received this could hinder our ability to make 

foreign investments.

The Naspers group has a decentralised operational control environment, while operating in 

entrepreneurial, international businesses. 

The geographical spread of operations exposes us to a variety of economic, social and political 

risks. Certain countries in which we operate may face difficulties due to currency fluctuations, 

interest rates, bankruptcies, stock market declines, terrorist attacks, corruption, political 

instability, threats and ransom, epidemics and other factors that may materially harm our 

businesses.

We do not exercise control over our minority investments and the value of our stake in such 

investments could decrease if these businesses adopt strategies or take actions contrary  

to our preferred strategies and actions.
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At present the following material group risks are evident among a wide range of potential exposures:

How we manage the issue
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A regulatory and legal compliance programme has been implemented.

Regular reviews of applicable legislation by in-house legal resources.

External legal advisers assist management.

Communication of regulatory issues to decision-makers.

Proactive interaction with government agencies and regulators.

Participating in public processes on new regulations.

Naspers complies with the South African Reserve Bank’s regulations and with conditions under 

which approval for transactions outside the common monetary area are granted.

A top-down approach to governance ensures policies are aligned between businesses and 

subsidiaries where we have management control.

Governance documents and processes are reviewed by the respective boards, company 

secretaries and Naspers’s internal control oversight forum. 

In exercising the business strategy we evaluate countries and businesses on a regular basis. We 

diversify markets we invest in, monitor economic, social and political issues and take appropriate 

actions.

Leading advisers are used for reviewing markets or businesses, including due diligence 

processes.

The group is represented on the boards and audit committees of most of these entities and has 

a voice in material decisions.

The group builds strong relationships with management and partners.

We monitor the performance and operations of these businesses.
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Risk management (continued)

Material issue

Significant investments might not be monetised effectively according to shareholder 

expectations.

Technology is an integral part of our operations.

We may be caught off-guard by the pace of new technologies or start-ups, or deploy new 

technologies too slowly or ineffectively.

We may not detect social, technical or economic shifts in time.

Competitors in our markets may threaten the position of our companies and associates. 

Competition includes new or traditional players as well as new products and services. Loss of 

market share and scale may place pressure on margins.

Failure of systems, software or infrastructure could disrupt continuous service to our customers.

A number of our businesses require significant investment to drive growth. In most instances 

development spend is made over multiple years. There is a risk that we do not realise the 

planned return on these investments.

Internet usage is rapidly moving to mobile devices. If we fail to deliver our services and products 

adequately on mobile devices it will severely impact our long-term prospects.

Failure to secure significant content rights could result in loss of pay-television subscribers.

Rising content prices impact margins significantly.
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How we manage the issue

Naspers maintains transparent communications with investors, aiming to provide insight 

into our operations while protecting our competitive advantage and complying with stock 

exchanges’ listing requirements.

Segmental results enable the investment community to form an opinion of the valuation of 

individual businesses in the group. 

Regular impairment tests are performed and reported on in terms of investments.

Continued focus on emerging technologies in own products and services.

Acquiring companies that have developed new technologies and demonstrated relevance in our 

segments and markets. 

Focus on engineering resources and implementing recruitment programmes for the best 

engineers.

The group monitors technology developments and disseminates knowledge to operating 

companies.

First to market with products and services we believe hold promise.

Establish complementary businesses, reducing dependency on single elements of the value 

chain.

Regular market reviews including reviews of operational statistics.

Acquiring new players or new technologies that may enhance or increase longevity of our 

platforms.

Business continuity plans include: back-up, some redundancy and recovery measures.

Regular review and discussion of business plans and monitor progress. We disclose in a 

transparent way to stakeholders.

Building mobile applications for our products and services.

Measuring and tracking performance of our products and services on mobile.

Review content rights and their economic value regularly.

S
tr

a
te

g
ic

 a
n

d
 o

p
e
ra

ti
o

n
a
l 

is
su

e
s 

(c
o

n
ti

n
u

e
d

)

                      



Group Performance

36 Naspers integrated annual report 2013

Governance Financial Information

Risk management (continued)

Material issue

Our level of debt could affect our business. Our ability to make payments on our debt depends 

on our operating performance, which is in turn subject to risks that may be outside our control.

Should financial institutions where the group invests its surplus cash experience significant 

financial difficulty, the group could suffer losses. 

Dislocations in credit and capital markets may make it more difficult for us to borrow money or 

raise capital to finance expansion of our existing businesses or make acquisitions.

The group reports in South African rand and this exchange rate may vary against other 

currencies. In addition, in several markets, the group has substantial input costs in foreign 

currencies. The movements of these currencies could have a negative or positive impact on our 

income or expenses. Unrealised and realised currency translation gains or losses may distort the 

group’s financial accounts.

We rely on the skills of key individuals with detailed knowledge of our business and the markets 

in which we operate. Unanticipated loss of these individuals may disrupt the business.

Incidents at any of our facilities resulting in death or serious injury while on duty may also result 

in criminal liability, fines and penalties for the company, its directors and/or officers.
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How we manage the issue

The group has a conservative approach to its debt profile, based on considering the adequacy 

of internal free cash flow resources in servicing debt and the level of investments it makes.

Debt-bearing capacity is reviewed and approved by the board.

Naspers has a treasury policy approved by the risk committee that monitors distribution of cash 

resources (and thus the impact of a loss) and the grade of financial institutions. Cash resources 

are constantly monitored by management.

Constantly monitor credit markets to determine optimal time to arrange funding. 

Ensure the group has spare debt capacity to tide it over in times of difficulty.

Management explains the impact of changes in exchange rates on results in its analysis to 

stakeholders.

In South Africa the group has a policy to hedge some of its operational foreign currency 

exposures, where possible.

Succession plans reviewed annually by the relevant human resources and remuneration 

committees.

Comprehensive risk audits are performed annually to ensure compliance with policies, 

procedures and legislation.

Naspers has a comprehensive group-wide directors and officers liability insurance policy as well 

as relevant short-term insurance in place.
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Naspers creates communities, packages content and 

runs platforms. We connect people, distribute media 

products and conduct ecommerce. Our products and 

services play a developmental role in the markets 

where we operate. 

Naspers is not only a business; as a responsible 

corporate citizen, we give back to the communities in 

which we operate. Through myriads of projects  

(www.naspers.org) our group companies touch the 

lives of thousands of people around the world. 

Extract from group sustainable development policy

Education is one of our most important 

contributions to the African continent. We help 

to improve literacy levels through various forms 

of print and digital media from newspapers and 

magazines to schoolbooks and digital ventures, 

including social networking.

SuperSport is the predominant funder of  

sport across the continent, especially soccer,  

while promoting associated social and economic 

goals. 

Balancing profit, people and  
our planet

We recognise that sustainable development and 
economic, social and environmental protection 
are global imperatives that present both 
opportunities and risks for business. Naspers, 
as a leading multinational multimedia and internet 

company, is positioning itself to meet these 
challenges.

 In tandem with the expansion of our business, we aim to 
contribute to the communities in which we operate; develop 

our own people; contribute to general economic prosperity; and 
minimise our impact on the environment. 

In formulating the group sustainable development policy, we analysed 
areas where the group can contribute to sustainable development in the 
markets in which it operates. 
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M-Net’s initiatives have stimulated the South 

African film industry by partnering with local film-

makers and content producers to assist emerging 

talent to make programming with universal appeal 

for its Africa Magic and Mzansi Magic channels.

Our internet platforms focus on ecommerce, 

communities, content, communication and games 

to bring previously inaccessible products and 

services to our users. 

Our most direct impact on the environment is 

from print media, given that the internet businesses 

inherently have a lower impact on the environment. 

Through some of their trading activities, our internet 

businesses stimulate buying and selling used or 

recycled goods in a paperless environment, and 

strive to make a difference, for example Allegro’s All 

For Planet initiative (page 90).

The value added statement on page 40 

illustrates how the group distributes its earnings to 

employees, providers of capital and governments, 

and how much it retains for reinvestment. In the past 

year the group has paid some R9,2bn (or 30% of 

the wealth created) to employees, which included 

salaries, bonuses and benefits, cost of training and 

participation in group share incentive schemes.

We contributed R7,6bn (or 25% of the wealth 

created) to local governments where we have 

operations, comprising tax on company profits, tax 

on employee salaries, other taxes on companies, skills 

development levies, et cetera. This assists in building 

the  economies in countries in which we operate. 

To fund our expansion and growth strategy, we 

rely on investors and debt providers, who in turn are 

compensated by dividends, share price appreciation 

and interest payments. This accounts for 9% of total 

earnings distributed. The remaining 36% has been 

reinvested to ensure we maintain a sustainable group 

that can enrich people’s lives, provide jobs to over 

21 000 people (excluding associates) and contribute 

to the economies of countries in which we operate.
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31 March 31 March

2013 2012

R’m R’m

Revenue 50 249 39 487

Cost of generating revenue 29 454 21 488

Value added 20 795 17 999

Income from investments 9 831 4 870

Wealth created 30 626 22 869

Wealth distribution:
Employees
Salaries, wages and benefits 9 233 7 469 

Providers of capital 2 792 2 283

Finance cost 1 501 1 271

Dividends paid 1 291 1 012

Governments
Total tax paid 7 605 6 212

Reinvested in the group 10 996 6 905

Depreciation and amortisation 2 933 2 602

Other capital items 3 405 2 417

Retained earnings 4 658 1 886

30 626 22 869

Wealth distribution

Value added statement
for the year ended 31 March 2013

Paid to 
governments

Paid to providers 
of capital

Paid to  
employees

Reinvested in  
the group

2013 2012

30% 33%
36% 30%

25% 27%
9% 10%
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Strategy

How we do this

n  Sustain organic growth of the business, 

combined with some investments.

n  Focus on markets with higher growth potential, 

where we can achieve sustainable positions.

n  Increase the number of users accessing our 

internet products and services, and deepen their 

engagement with our group.

n  Attract the best talent, including entrepreneurs 

and engineers, and train and develop 

employees.

n  Expand the pay-television subscriber base – 

maintain a local approach and deploy innovative 

technology.

n  Continue working with regulators.

n  Use our expertise and resources to benefit local 

communities where we operate.

 

Strategic focus

We are building a multinational group of 

ecommerce and media platforms to give 

users trading opportunities, entertainment, 

information, gaming and access to 

friends, wherever our users may be. In the 

process we create value for shareholders, 

attract innovative employees, and 

contribute to the communities in which 

we operate to ensure a sustainable 

business for the future. 
Examples of our strategy in action

n  We are growing our core internet business 

and broadening our base by rolling out new 

services.

n  MultiChoice’s platforms now deliver 

entertainment to more than 6,7m households 

in Africa.

n  Our print media businesses are expanding their 

reach by offering online content.

 

Looking ahead

Focusing on the internet and pay-television (digital 

terrestrial television and online), we plan to 

expand the group mainly through organic growth 

in the year ahead, and through appropriate 

acquisitions, to deliver value to our shareholders 

over the medium to longer term. Strict and robust 

processes apply when evaluating investment 

opportunities.
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Strategy (continued)

Naspers across the globe

For a fuller understanding of the Naspers group in context, we summarise some key indicators of our 

major operating regions.

Population 
(m)

Internet
users (m) %

Mobile
population 

(m) %
PPP* GDP

(US$bn)

GDP per 
capita 
(US$)

Africa and 
Middle East  1 072 240 22  835 78  7 009  6 538

China  1 354 538 40  1 110 82  12 406  9 161

Eastern Europe  295 162 55  395 134  4 740  16 068

India  1 223 119 10  868 71  4 684  3 830

South-east Asia  2 035 256 13  1 454 71  7 747  3 807

Latin America  447 231 52  527 118  6 893  15 421

Russia  142 79 56  230 162  2 513  17 697

Western Europe  408 307 75  530 130  16 092  39 441

*Purchase price parity             Sources: IMF, BOA Merrill Lynch, CNNIC

Challenges

Each business unit in the Naspers group faces 

its own set of competitors. This diversity adds 

complexity, but reduces group risk. The group 

approach to risk management is detailed on 

page 30.

Globally the regulatory environment for 

media and broadcasting is changing. The 

internet is subject to at least some legislation in 

all countries, but is less regulated than television 

or print in most countries. Competition in  

pay television has increased across Africa.
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n  employee newsletters, surveys, management 

briefings and intranet sites

n  one-on-one meetings with suppliers, business 

partners and opinion formers

n  feedback from readers through channels 

such as letters to editors, and social media

n  interaction with readers/users/subscribers and 

the community

n  participation in industry groups to develop 

shared practices

n  frequent engagement with our shareholders

n  policy engagement with regulators, and

n  engaging with local communities through 

corporate citizenship activities.

Key issues pertinent to our three business 

segments are tabulated below:

Key challenges include:

n  Inflated internet asset valuations, which make 

acquisitions difficult.

n  Ability to innovate in a changing technological 

environment to sustain growth.

n  Achieving the right balance when rolling out 

governance initiatives across a group operating 

in more than 130 countries, while encouraging 

those businesses to be entrepreneurial.

n  Attracting and retaining the right people.

n  Increasing competition in all our markets and 

sectors.

n  Embracing mobile.

Stakeholder engagement

Naspers has a range of stakeholder groups that 

differ by region. Broadly, the group deals with 

stakeholders through:

  M
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infographic  |  my24

`THE LATEST EMPLOYEE ENGAGEMENT SURVEY 

SHOWS THAT STAFF MEMBERS FEEL MORE OR LESS 

THE SAME ABOUT THE COMPANY AS IN 2010.’ 
commitment “I Intend to stay In the company 

for the next 3 – 5 years.”

of respond-ents indicated they still want to stay with media24 for the next 3 – 5 years. 

10%
50%

100%

2009 – 69%2010 – 71%2012 – 70%

70 percent of respondents 

believed their business 

unit was living the com-

pany values of cour-
age, Integrity, ac-
countability and respect.

ARe We LiVinG tHe VALUeS?

0%
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“my manager is 
accessible and 
actively listens”

72%71%65%

“my manager is 
fair, sensitive to 
people and doesn’t discrimi-

nate.”
“my manager 
tolerates differ-
ences of opinion 
and embraces 
diversity.”

68%
61%

69%64%61%

70%

mAnAGeRS Our managers are  

supersensitive …

2012
2010

2009

10%
20%

30%
40%

50%
60%

70%
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“I’m allowed to use my own judgement and ideas to plan 

and carry out my tasks and I’m encouraged to come with 

new and better ways of doing things.”
68%

75%69%

HAppineSS fActoR “DO i feel empOwereD in 

my wOrk envirOnment?”
2012

2010
2009“I’m generally interested and 

motivated by the work I do.” “I feel em-powered”

there is flexibility in remuneration to meet individu-

al needs = 53%We are adequately rewarded (financially) to excel-

lent performance= 40%
I am satisfied with the non-financial recognition I 

receive for my contribution = 57%

I believe that good performances lead to increased 

career growth opportunities = 60%

I am satisfied with my remuneration = 45%

But, staffers were generally unsatisfieD with their pay … 

tHe compAny
the cOmpany accOmmODates my lifestyle …

58% feel the company takes a genuine interest in the well-being of its 

people, actively encouraging opportunities for people to connect 

socially and allowing for flexibility to accommodate staff. 

We feeL Good AboUt beinG pARt 
of tHe compAny, And ARe pRoUd! 79% “I’m proud to tell people I’m part of  

media24” 68% “In my opinion, my business unit is  
effectively managed and well run” 61% “people are regularly informed about the 

state of the business.” “I would recommend my business unit’s 
products as the best in the market.” 

74%

70%

                      



Group Performance

44 Naspers integrated annual report 2013

Governance Financial Information

Strategy (continued)

Stakeholders Issue and response

Allegro and Buscapé use discussion pages on their websites to elicit feedback. 

Sellers and buyers comment on additions to the websites, changes in layout, 

new rules, regulations and the terms of selling and buying. Feedback on 

technical problems are also raised and discussed. Call centres are available 

for services where specialised products are sold. Buyers and sellers rate each 

other via a star-rating system used to differentiate between good and bad 

counterparties. Social media services like Twitter, Facebook and YouTube are 

extensively used for communication with customers.

Allegro is organising an annual conference in Poznan, Poland, called 

e-nnovation. This includes presentations on the latest ecommerce trends and 

novelties, discussion groups and a competition for new ideas.

Buscapé launched an ecommerce price index, the FIPE/Buscapé Index, based 

on data gathered from Buscapé’s websites. Retailers, consumers, the press, 

importers and providers of finance all benefit from this data on prices charged 

by online stores.

Media24’s magazine division is an industry leader in terms of its social media 

interests. Editorial teams use Facebook and Twitter to engage with readers 

on topical issues and test ideas for special magazine issues. The division 

uses its customer service call centres in particular to conduct satisfaction 

surveys on service levels and content among subscribers. Media24’s 

newspaper division uses social media platforms as a news channel as well as 

an interactive discussion platform for readers. Paarl Media conducts client 

satisfaction surveys and staff optimism surveys.

Paarl Media is a member of the Print Industries Federation of South Africa (Pifsa) 

and attends international industry events to remain abreast of developments.

Media24, through its newspaper, magazine and book divisions, is a member 

of various industry bodies, locally and internationally. In South Africa these 

include: Print and Digital Media South Africa (PMSA), the Audit Bureau of 

Circulations of South Africa (ABC), the South African Advertising Research 
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Key issues pertinent to our three business segments are tabulated below:
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Foundation (Saarf), the South African National Editors’ Forum (Sanef), 

the Digital Media, Marketing Association (DMMA) and the South African 

Publishers Association (Pasa).

Media24 has continued to promote and entrench its core values – 

courage, integrity, accountability and respect – through a revised induction 

programme for new employees, and improved and simplified performance 

management system and awards that recognise staff who live the values. 

Media24 has made significant investments in leadership development and 

training for specialists.

Paarl Media facilitates regular audits of its operations (for example Forest 

Stewardship Council) to ensure global standards are maintained. Print media 

is self-regulated. Media24 participates in all activities relating to self-regulation 

mechanisms in the industry.

MultiChoice has a number of touch points for engagement and ongoing 

interaction with its customers. These range from traditional interaction 

such as service centres to non-traditional such as DStv Forum, Twitter and 

Facebook.

MultiChoice also engages its customers in product development through 

the email research panel and its field trial panel, which assist with decoder 

software developments. 

 

 

 

MultiChoice Nigeria runs the annual media workshop for journalists and 

training for production members of the movie industry in Nigeria. It has 

a strategic partnership with the local broadcast industry via the uplink 

of indigenous free-to-air stations to the DStv platform at no charge to 

operators.

MultiChoice South Africa continues to play an active and constructive role 

in its industry. As a member of the National Association of Broadcasters it 

has succeeded in raising pertinent industry issues with both the Ministry 

of Communications and the regulator, Icasa and the portfolio committee on 

communications.
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Strategy (continued)

MultiChoice is represented on the ministerial ICT review panel established 

to assist the minister in the review of legislation that governs the ICT sector. 

In the new financial year, MultiChoice will be involved in a number of policy 

formulation processes.

MultiChoice creates a number of opportunities to keep its employees abreast 

of company developments. These range from print to electronic platforms, as 

well as face to face, which allows executives to interface with employees on 

a more personal level. It has a workplace forum, an employee body, which 

represents employees’ interests and continually interacts with the company 

on mutually beneficial issues. 

MultiChoice Nigeria organises awareness meetings and shares information 

on piracy in the country. At policy level, it engages with the National 

Broadcasting Commission and Nigerian Copyright Commission.

MultiChoice South Africa participates in the regulatory processes initiated 

by Icasa. The key output for these interactions is the development of an 

environment that is conducive to the growth of the ICT sector. MultiChoice is 

subject to the Broadcasting Complaints Commission of South Africa (BCCSA) 

which is responsible for certain content regulation, and it works closely with 

BCCSA to ensure that the regulation of content stays current as it moves 

from an analogue to a digital environment. 

MultiChoice Nigeria uses social media to communicate important information 

and runs retailers/dealers awards, training and workshop programmes.
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